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Social media?
Web 2.0?
Kid stuff, right?



Millennials are the Driving Force



Introducing:

Samantha Rufo
President, nxtConcepts, Ltd.

e 19 years marketing & technology experience
e NOW Marketing: Traditional marketing
foundation with continual learning of new

tools and methods
e Interactive Marketing focus for 13 years

I Storyteller. Speaker. Tech Geek. Skier. Beachcomber.

Curious. Lover of Scotch w/ a Taste for Adventure.




1. It’s all about the Millennials Agenda

a) Yes, there is a generation gap
i. Quiz: How Millennial are You?
b) Their tattoos are telling

2. How to reach today’s youth
a) It’s asocial economy now
b) It will take a community
c) Resorts that are succeeding

3. Motivating Millennials to the slopes
a) Breaking open the piggy bank
b) Go with the flow--sharing rules
c) Fine tuning messages for the Millennial brain

4. What they have in store for the rest of us






NOT ANY MORE









Quiz: How Millennial Are you?

Please raise your hands with your answer.

Take it online: http://pewresearch.org/millennials
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http://pewresearch.org/millennials




1. ¥ou did not watch more than an hour of television
programming in the past 24 hours.
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Percentage who gave the same response as you
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3. You played video games in the past 24 hours.

Zee What Others Said Modify Your Response

Percentage who gave the same response as you
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4 You have only a cell phone.
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Percentage who gave the same response as you
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5.¥ou sent or received 50 or more text messages on
your cell phone in the past 24 hours.
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6. Being successful in a high-paying career or
prafession is not important to you personally.

Modify Your Response

Percentage who gave the same response as you
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7. You think people of different races marrying each
other is a good thing for society.
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Percentage who gave the same response as you
e B

verso I 27

ol KO8

woess I '






8. You have not contacted a government official in the
past 12 months.
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10. Living a very religious life is not important to you
personally.

See What Others Said Modify Your Response
Percentage who gave the same response as you
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12.You have a tattoo.

R e Modify Your Response

Percentage who gave the same response as you
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13. You have a piercing in a place other than your
earlobe.
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14. ¥ou describe your political views as liberal.
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YOU

Compare your 0 50 il
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What Makes Your Generation Unique?

Millennials Gen X Boomers Silent
1.  Technology use (24%) Technology use (12%) Work ethic (17%) WW II, Depression (14%)
2. Music/Pop culture (11%) Work ethic (11%) Respectful (14%) Smarter (13%)
3. Liberal/Tolerant (7%) Conservative/Trad’l (7%) Values/Morals (8%) Honest (12%)
4. Smarter (6%) Smarter (6%) “Baby Boomers” (6%) Values/Morals (10%)
5. Clothes (5%) Respectful (5%) Smarter (5%) Work ethic (10%)

Note: Based on respondents who said their generation was unique/distinct. Items represent individual, open-ended
responses. Top five responses are shown for each age group. Sample sizes for sub-groups are as follows: Millennials,
n=527; Gen X, n=173; Boomers, n=283; Silent, n=205.
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B New technology makes people more isclated

O New technology makes people closer to
their friends and family

Millennial 54
;







How to reach today’s youth



Your website is less important.

53% of online users consume content
outside traditional corporate websites.



Social Networking Users
% of adults who use social networking sites

Feb/Mar Aug Nov/Dec Jan 05-10
2005* 2006* 2008* 2010** Change

All 5 11 27 41 +36
Millennial 7 51 71 75 +68
Gen X 7 10 38 50 +43
Boomer 5 4 13 30 +25
Silent 2 * 2 6 +4

*Data from surveys conducted by the Pew Research Center’s Internet
& American Life Project. Question wording varied from 2005 to 2008.
The 2005 item was worded “Use online social or professional
networking sites like Friendster or LinkedIn.” The 2006 item was
worded “Use an online social networking site like MySpace, Facebook
or Friendster.”

The 2008 item was worded “Use a social networking site like
MySpace, Facebook or LinkedIn.com.”

**Question wording: Have you ever created your own profile on any
social networking site?




It’s a social economy now.



It’s the best thing to happen to your organization.

|t level's the playing field by giving you a voice.
*|t gives you a direct connection to your customers.
|t gives your customers a direct connection to each other.










...|[f you're company isn't active
online and never gets active online

- your user base is going to die off
and your company will suffer.



Resorts that are succeeding


















Pew Internet & American Life Project Survey of Parents and Teens,



The Satisfaction Gap

% saying they are satisfied with the way things are going in this

country today
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Source: Pew Research Center surveys




Breaking open the piggy bank
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Millennials and Exercise

% saying they got vigorous exercise in the
past 24 hours

PewResearch( enter




Go with the flow—sharing rules









Fine tuning message for the Millennial brain



Give 'em something to talk about.






How?



Is your marketing *“°In*° or “°O1d*°?

IN OLD
LivingSocial, Groupon Group Season Passes

Foursquare, Facebook Places, Google Places Forums
Off Site Lift Ticket Sales (Ski Shops, Gas

Liftopia stations)
Flexible offers Black-out dates
Apps Email

Yelp, Trip Advisor Paper surveys

EpicMix Brochures and Direct Mail



How Do You Get Most of Your News?

Millennial Gen X Boomer Silent
Main news source® % % % %
Television 65 61 76 82
Internet 59 53 30 13
Newspapers 24 24 34 50
Radio 18 22 20 15
Other 4 5 3 5







foursquare nxtConcepts in Powell, OH | Notifications | Apps | Help | Settings | Log Out
Me | History | Badges Stats | Friends | Manager Tools

Venues Campaigns Specials
Your Campaigns R
Active Cam paig ns Campaigns currently active at one or more venues
TOTAL TOTAL
CAMPAIGM START END OFFER DESCRIPTION VIEWE (3 UNLOCKS 2
Loyalty Special 9/21/2010 2212010 - Thx T_'Dr ws._rtlng! Show this for this week's nxtConcepts 1 o END
at 1 venue logo item gift only for Foursguare members.

Special Info

Loyalty Special 9/21/2010

Thx for visiting! Show this for this
week's nxtConcepts logo item gift
only for Foursquare members.

Unlocked: for checking in 1 times in 7 days

View special details »

Campaign Ends: .
A edit

Started:
Q2172010 12:07 PM EDT








http://gowalla.com/spots/21036

What they have in store for us...
























Thank you?

Samantha Rufo

Fmsaa Twitter: @srufo

Blog: SamanthaRufo.com
Facebook: ‘nxtConcepts’

888-215-0820

Download the presentation online
http://www.nxtConcepts.com



http://www.nxtconcepts.com/
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